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Over 360,000

average pageviews a month

Over 115,000

9,51 9 Copies Of our new users per month

on average

free Thursday edition

I Over 23,000 Weekly
Print Readers

WE ARE SOCIAL! 0O O
cousneooun Lnerons 2 7 , 000 +

Age Demographic of Our Readers
75% of our readers fall into the key 25-65 age demographic

18-24 25-34 35-44 45-54 55-64

Communlty Media Newpaper/Website Advertising is the Most Trusted

Printed Newspapers 48 NewsMedia Webs:tesg 44
i Racio Websies &
TV Websites[__]
Magazine Websites 1] |ETY
out of Home (] [ S :
Search Engine Results %2 | ENEGTEEL]
Magazines []] | Social Networks Oy [IINESY
News Media Canada Totum Research, Canadians 18+; December 2021.
P Out of Home includes billboards, transit shelters, and other outdoor sites.
Médias d’l nfO CC] Nnada % Trust Ads Completely/Somewhat
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PRINT ADVERTISING

Press-Ready Requirements

Creative services are included in the cost of advertising.

FILES & FORMATS

Camera-ready ads must be in the following file types: .pdf .eps .ai or .indd.
Links must be embedded and fonts converted to outlines. Graphical ad components
must be a minimum of 180 dpi and should be: .tif .jpg .psd .ai .eps OR .pdf

*
FRONT PAGE FULL PAGE 1/2 PAGE 1/2 PAGE 1/3 PAGE
AD LAYOUT HORIZONTAL VERTICAL
10 COLUMNS X 278 10 COLUMNS X 136 5 COLUMNS X 278 10 COLUMNS X 90
A (9.842" X 19.857") (9.842" X 9.714") (4.851" X 19.857") (9.842" X 6.429")
4 COLU.?A N b $4920.60 BW $2407.20 BW $2460.30 BW $1593.00 BW
B (5.849" X 1.49") $5560.00 COLOUR $2720.00 COLOUR $2780.00 COLOUR $1800.00 COLOUR
$500.00
B-C:
2 COLUMNS X 92
(1.8560" X 6.57")
$500.00
C D: Guaranteed
10 COLgMNZS X 35 Placement
(9.842" X 2.5")
$800.00 +25%
Surcharge
D
1/4 PAGE 1/4 PAGE BUS CARD BANNER 112 PAGE
VERTICAL HORIZONTAL 3 COLUMNS X 30 2 COLUMNS X 117
5 COLUMNS X 136 10 COLUMNS X 68 (2.854" X 2.143") 10 COLUMNS X 35 (1.856" X 8.36") Booking
(4.851" X 9.714") (9.842" X 4.857") $159.30 BW (9.842" X 2.5 OR Deadline:
$1203.60 BW $1203.60 BW $180.00 COLOUR $619.50 BW 6 COLUMNS X 39
. R Thursday
$1360.00 COLOUR $1360.00 COLOUR $700.00 COLOUR (5.849" X 2.79") the week
$414.18 BW prior
468.00 COLOUR
1!8 PAGE $ 12 Noon
5 COLUMNS X 68 Material
(4.8561" X 4.857") Deadline:
$601.80 BW
$680.00 COLOUR Thursday
the week
prior,
12 Noon

WE CANNOT ACCEPT MICROSOFT PUBLISHER OR WORD FILES

AS PRESS READY.
FTP UPLOAD INFO

To post files to The Alaska Highway News FTP site, all users require

FTP software.

The login information will be provided with booking confirmation.

Frequency & Technical &  Area
Volume Discount Mechanical:  Distribution:
Ft.St. John 7106
AHN office 112
1col: 0.8580"
NUMBER OF 2 col: 1.8560" Apadments 180
INSERTIONS | DISCOUNT | 2 o1 2.8540" RR#1 SS#2 170
4 col:  3.8530" Hotel / Motels 129
4 INSERTIONS 5% 5col:  4.8510" Taylor 480
= 6 col: 5.8490" Hudson's Hope 350
13+ INSERTIONS 10% g co:: ?gjgg" Charlie Lake 340
col: < 3
26+ INSERTIONS | 20% | 9col  8.8440" e Pos 111
10 col: 9.8420"
52 INSERTIONS 25% Baldonnel 75
Montney 67
H Minimum & Maximum ~ Ceci Lake 63
Py : . uick Cree
NON-PROFIT 50% Requirement: Ahora 55
Wonowon 31
g% Depth per Column: Goodlow 57
agate lines Pink Mountai 12
Per Page: 2780, Double Lol
CANCELLATIONS Truck: 5560 North Pine 1
Display ads cancelled after * Ads over 265 agate C!ayhurst 8
deadline will be invoiced lines charged as a full
at 50% of the invoiced rate. column. Total: 9,516

CONTACT: Marketing Manager - Ryan Wallace

National/

Career/
Classified
Rate

BW: $1.77 per agate line
Colour: $2.00 per agate line
$15.00 surcharge per campaign
Classified Box Charge:

Reply Box: $20.00

Inserts
Delivered to your doorstep

Reach 9,516 homes and businesses in
Fort St. John and surrounding area

Deadline: Monday, 4 Days previous

Under 75g Insertion/1000: $90.00 (Net)
Over 75g Insertion/1000: $125.00 (Net)
Over 200g Insertion/1000: $350.00 (Net)

Email: rwallace@ahnfsj.ca

Publisher/Nationals - William Julian Email: wj@ahnfsj.ca

LIRSS 9916 98 st Fort st. John BC

250-785-5631

alaskahighwaynews.ca
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DISTRIBUTION MAP
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DEADLINES AND DISCOUNTS

Position Charges: Guaranteed positions will be charged an extra 25%. All guaranteed paid positions are subject to confirmation and deadline.

Charitable Rates: The discount for charitable non-profit organizations is 50%. Charitable nonprofit registration number is required.

Rates: To qualify for a discounted contract rate, the advertiser must complete and sign an advertising agreement.

Political Advertising: All political campaign advertising is sold at open rate and must be pre-paid.

Invoicing: Until you have established credit with our accounting department, pre-payment for all advertising is required. For established customers
payment in full is required within 30 days of the invoice date. The Tax will be calculated at time of billing. The advertiser agrees to pay interest on
overdue accounts at a rate of 2% (24% per annum).

Adjustment of Rates: The Publisher reserves the right to revise any rates stipulated herein at any time upon 30 days notice to the advertiser: reserving
to the advertiser the right to cancel their contract on the date the new rates become effective.

Identification of Advertiser: All display advertising must carry a ‘signature’ of the party inserting same.

Deadlines: Allow 7 working days prior to publication date for reserving space and 6 working days prior to publication date for shipping of ad material.
Any ads which require typesetting must be submitted at time of space reservation. Allow one additional day on weeks with statutory holidays. For more
accurate deadlines, please contact your account manager.

Cancellations: Display advertisements cancelled after deadlines may be subject to charge. The Publisher reserves the right to cancel credit privileges for
outstanding unpaid accounts.

Revisions: The Publisher reserves the right to charge the advertiser for any revisions to original copy, layout, artwork, photographs, or any other
elements of the advertisement that were not included in the original instructions.

Omission and Error: The Publisher does not guarantee the insertion of any particular advertisement on a specified date, or at all, although every effort
will be made to meet the wishes of the advertisers: further, the Publisher does not accept liability for any loss or damage caused by an error or
inaccuracy in the printing of an advertisement in which the error occurred. The newspaper cannot be responsible for errors after the first day of
publication of any advertisement. Notice of errors must be called to the attention of the appropriate advertising department immediately. The Publisher
does not accept liability for loss or damage to flyers (inserts) caused by fire, theft, vandalism or act of God beyond the cost which may have been
incurred in the production and printing of the specific flyers involved. Advertiser contracts to indemnify Alaska Highway News against any claim brought
as a result of the placement of their advertisement, including an action in defamation.
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DIGITAL DISPLAY ADVERTISING

Me = MENU Q

Premium Sizes (3:1, 1:2)

Leaderboard, Big Box + Mini Mobile

Ryan Galay: How to practice and impreve your golf ga-nf . Banner
) 1:1
“ YUuNnl) Premium
k R ' Pl t .
LWtz \\2. 4 — Standard Sizes (6:1,1:1)
LS RSN .
1 *’: Vi Premium Placement $25 CPM
’ 2 _ i Leaderboard, Big Box + Mini Mobile
% e Banner

Standard Sizes (6:1,1:1)
All Placements $20 CPM

Leaderboard, Big Box + Mini Mobile
Banner

1:1

Standard
Placement

Persistent Mobile Banner $30 CPM

Standard
Placement

Page Takeove( \{ievys $75
NEWSLETTER DISPLAY ADVERTISING

Get in front of an active and engaged audience

- 2 Wallpaper $30 CPM

£ AN

Newsletter ads are an effective way to position your ad messages. Glacier Media ALASKA HIGHWAY NEWS
email newsletter subscribers are opted-in to their favourite news brands. With e e
email open rates being significantly higher than display ads, this is a highly active i
and effective means of digital reach.

47% 1,906 Subscribers $ 2 8 5

AVEIEIE 5 times a week K
open rate Ad unit spec: 970x250px static JPG per wee
*300x250px for some newsletters

nnnnnnnn

CONTACT: Marketing Manager - Ryan Wallace Email: rwallace@ahnfsj.ca
Publisher/Nationals - William Julian Email: wj@ahnfsj.ca
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PROGRAMMATIC

Reach your audience with relevant ad
messages when they’re actively looking on
desktops, laptops, tablets, and smartphones.

Feel the taste of tomorrow

Search Targeting

2 e

Then you feel it

Puts your message in front of people who are actively First you see .
| o e §

searching for your products & services. As users perform
searches across the web, we collect that data and add
the users to a custom audience group that we target with
your ads.

Site Retargeting

Puts your ad in front of people who already know you.
Users visit your website but 97% of site visitors will leave
without taking any action. We bring them back by showing
your ad while users browse the internet and remind them of
your brand and to come back when they are ready to buy.

Contextual Targeting Explore Canada

with experts

Puts your ad in front of people viewing content relevant to
what you offer.

As users browse the web - consuming content - we collect
data associated with that content. Based on the keywords
and the category, we show your ad to those who are reading
about topics relevant to your products and services.

Connect with one of our account managers for more information.

SPONSORED CONTENT

Content marketing, branded content, sponsored content.

There’s a reason there are a variety of ways it’s referred
to, and all of them buzzworthy. Sponsored content has
come a long way since the days of advertorial.

Sponsored can be crafted to meet the
following objectives:

* Tell your brand’s story

 Share time-driven initiatives

» Boost sales

* Provide ‘how-to’ guides

(considering Google search for this format)

Your sponsored article can be written as an editorial narrative, in
an interview style, as an interactive or a listicle. Sponsored can
also be an effective element in an integrated marketing campaign.

Premium sponsored content leverages the trust of the media brand for advertiser benefit. This means that the content meets
Canadian Press guidelines to ensure the story is reflective of journalistic standards. Any submitted content will be reviewed
and edited to achieve this, or we can assign one of our journalists to tell your story.

Connect with one of our account managers for more information.

LIEN LA 9976 98 st Fort st. John BC 250-785-5631 | alaskahighwaynews.ca



http://alaskahighwaynews.ca/

— PLEASE CONTACT US:

Publisher/National Sales:
William Julian

1-250-785-5631
1-250-262-7437
wj@ahnfsj.ca

Marketing Manager/National Sales:
Ryan Wallace

1-250-785-5631
rwallace@ahnfsj.ca

Circulation/Classifieds
Lynn Novack

1-250-785-5631
circulation@ahnfsj.ca
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